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As we look to the future and how Dscoop is 

positioned for ongoing growth and success, we know this point in time  

marks a pivotal opportunity for our community to deliver the promise of  

digital print, creating tomorrow’s customers, today. Plans are well underway  

to take Dscoop to the next level including a highly successful new community 

model — open to all those in the graphics industry who use HP technologies,  

• Partner members (reflecting our values) 

•  Industry inflencers (consultants, industry analysts, Graphic Arts schools and 

students, retired contributors, brand owners, originators and agencies)

At Dscoop we are Innovating Print, Together, challenging what print and 

physical communication can be. We are a self-managed community, 

passionate to make digital print relevant, engaging, intelligent, profitable, 

simple to use, amazingly beautiful and high value.

Our customers are constantly changing and so are we. We try not to adapt 

but to lead. We share information and exchange ideas in order to grow 

our businesses and transform the way our customers leverage print. We 

educate, create a platform for sharing, build a global network of likeminded 

professionals, and celebrate creativity to make print not only relevant but  

a method of choice for our customers, brand owners, creatives, agencies,  

and print-sumers.

Our yearly conferences have been the cornerstone of Dscoop since our 

inception. With more than 10 years of remarkable growth, 2017 is set  

to be the most exciting Dscoop year yet, in part driven by our brand new 

Partner Program.

We’ve heard your feedback on our collaboration. We’ve taken a close look 

at our future as a community and the crucial contribution our partners make 

to this model. We believe the new program incorporates many of your great 

inputs and helps your businesses grow.

It’s always great when our Dscoop community comes together and makes  

the connections that help us grow to our full potential, and our Partners are a 

key part of that. 

Please do not hesitate to contact our Global Director of Partner Programs, 

Craig Hath at chath@dscoop.org, or myself if you have any questions and on 

behalf of the entire Dscoop organization — we hope you join us!

Sincerely,

Gary Peeling 
Dscoop Global Chairman 
Managing Director,  
Precision Printing Co Ltd. (United Kingdom)

New Partner Program  
and Core Benefits 
Dscoop values our Partner Members 
and we are constantly striving to 
improve our offerings to meet their 
needs. The mission of the new Dscoop 
Partner Program is to ensure all Partner 
Members receive valuable return on  
their investment in Dscoop.

Don’t miss this opportunity for prime 
exposure among your key customers, 
prospects and industry peers. The new 
program has been developed based 
on feedback from our current Partner 
Members and provides annual benefits 
to engage the global community. In 
addition the sponsorship packages  
for our annual conferences and events 
have been rebuilt to provide value- 
added benefits.

To maintain the exclusivity of the Partner 
Program, Global, Diamond, Platinum and 
Gold Partner enrollment is limited. 

We thank you for your commitment  
to Dscoop.
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Today, Dscoop is a dynamic community throughout the Americas, 
Europe, the Middle East and Africa, Asia Pacific and Japan.

Our Vision 
Innovating Print, Together

Our Mission 
A community delivering the promise of digital print, creating 
tomorrow’s customers, today

Our Core Values:
Passion - We are driven to transform the industry
Collaboration - We actively share for the betterment of all
Integrity - We respect the community and act selflessly

The Power of Community 
By fostering interaction and connection among members, thought 
leaders, partners and HP, Dscoop provides the environment for generating 
conversations, connections and learning that results in innovative ideas and 
business-building solutions. In fact, engaged Dscoop members are as much 
as 15% more profitable than companies that aren’t members.  

Dscoop is open to everyone within the HP Graphic Solutions community. 
Dscoop will now have more companies and more industry professionals 
creating an even more robust and dynamic community.

“ It’s the community 
and the people that 
really contribute to 
what you can learn 
and gather in this 
environment.”
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For more information on becoming 
a partner, please contact: 

Craig Hath 
Phone: 1 858-414-9044 
Email: chath@dscoop.org

New Dscoop Partner Program
The new program has been designed to meet our partner members’ needs 
not only at annual conferences, but also at Dscoop regional events and 
marketing through Dscoop, online.

The program consists of an entry level annual sponsorship with the 
additional options of conference participation, regional event sponsorship 
and content packages.

Annual Global Sponsorship
Engage with the global community of HP Graphic Solutions users. Connect 
with key customers and prospects through your online profile at dscoop.org, 
learn with the community on the forums and share your knowledge via press 
releases and blog posts. 

Annual subscription is $2,500 USD per company and is a requirement for 
access to the additional packages listed below.

Annual Global Sponsorship

• Dscoop Partner Directory listing

• Dscoop.org access and profiles

•  Annual subscription $2,500  
per company*

•  New product announcements and 
press releases on dscoop.org

•  Dscoop partner “badge”  
electronic graphics

• Dscoop forum participation

•  Logo recognition on Dscoop.org 
homepage

Conference  
Package

Regional  
Event Package

Content  
Package

• Exhibition

• Education

• Networking

• By region

• Global partner discount

• Exhibition

• Hosting

• Education

• Networking

• By Region

• Incentive for multiple regions

• Education

• Documents

• Print Directory

• Custom marketing

• Global (not limited to region)

•  Marketing to the Community 
through Dscoop website and 
Social Media outlets

One fee per company. Pre-requisite for access to sponsorship items

Fee per region, see next pages for details

* Global Partner Program membership fee is per calendar year beginning January of 2017.  
Partners will receive full credit for the membership fee off of their first conference sponsorship 
within the corresponding year. This offer does not apply to the event in Singapore in November.
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Diamond Platinum Gold Bronze

Pre-conference marketing to  
registered attendees

Post-event electronic mailing list of  
conference attendees

Speaking Opportunities

Conference guide and/or  
mobile app coverage

•  Logo and 150-word 
company description

•  Booth location called 
out on floor plan

• Quarter-page ad

•  Logo and 100-word 
company description

•  Booth location called 
out on floor plan

• Quarter-page ad

•  Logo and 50-word 
company description

•  Booth location called 
out on floor plan

•  Logo and 50-word 
company description

Onsite signage - Solutions  
Showcase entrance

Onsite signage - Solutions Showcase booth

Onsite marketing - Verbal recognition from 
the podium and logos displayed prominently 
during the opening general session

Conference guide •  Full-page ad •  Full-page ad

Choice of:
• Keynote speaker sponsorship (2)
•  Solutions Showcase Opening  

Reception sponsorship
• Featured speaker sponsorship
• Closing keynote sponsorship
• Networking hour sponsorship

Conference Package

Interested in becoming a Global Partner?

Dscoop is hosting events in EMEA, APJ and North America and offers a 

discount to companies interested in participating in events in multiple 

regions. Contact us to learn more.
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*  Booth furnishings such as tables, chairs, wastebaskets, carpeting, signs, flowers, and booth services (labor to setup and dismantle spotlights, etc.) may be obtained 
from the official Solutions Showcase service contractor at additional cost.

Dscoop Lyon 
7-9 June  2017

Diamond 
$30,000 USD

Platinum 
$20,000 USD

Gold 
$12,000 USD

Bronze 
$8,000 USD

Booth space in Solutions Showcase 36sqm island and  
priority booth placement 

18sqm island and  
priority booth placement

12sqm and priority 
booth placement

6sqm

*Additional booth space available à la carte

Conference Passes 5 4 3 1

Pre-conference marketing to 
opt-in registered attendees

Post-event electronic mailing list of 
conference attendees

Conference guide full-page ad

Dscoop Singapore 
17-18 November 2016

Diamond 
$10,000 USD

 Platinum Gold 
$5,000 USD

Bronze 

Visibility 17 November 
(at Grand Copthorne)

Table top and presentation 
slot; Hosting and introduction 
of Curator’s Circle

Not available

Presentation slot

Not available
Visibility 18 November 
(at HP Center of Excellence)

Table top and guided tour Table top and guided tour

Conference Passes 3 2

Post-event electronic mailing list of 
opt-in conference attendees

Dscoop China 2017    Details being formalized, please contact Craig Hath for more details.

Dscoop Phoenix 
1-4 March  2017

Diamond 
$50,000 USD

Platinum 
$35,000 USD

Gold 
$20,000 USD

Bronze 
$12,000 USD

Booth space in Solutions Showcase 20’ x 30’ island and 
priority booth placement 

20’ x 20’ island and 
priority booth placement

10’ x 20’ and priority 
booth placement

10’ x 10’

*Additional booth space available à la carte

Conference Passes 8 5 4 2

Pre-conference marketing to 
registered attendees

Post-event electronic mailing list of 
opt-in conference attendees

Dedicated closing room

Conference guide full-page ad
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Gold 
$3,000 USD

Silver 
$800 USD

Exclusive sponsorship of regional event

Logo recognition in event communications 
(email, website, registration)

Exclusive

Pre-event opt-in attendee list

Post-event opt-in attendee list

Table top with 2 rollup 
banners

with 1 rollup 
banner

Regional event registrations 3 1

The regional events have proven to 

deliver a new level of engagement 

for the Dscoop community. 

Content Package

Regional Event Package

Gain visibility with our global 

membership via the online community. 

Sponsorship items include:

• Email blast

• Email sponsorship

• Banner ads on Dscoop website

• Featured story

• Featured blogpost

• Dscoop Social Media outlets

• Webinars to Dscoop members

If any of the partnership options 
described above should not completely 
suit your company’s needs, please 
contact us for more information. 



To submit your partner application online, please complete  
this form, scan and email to Craig Hath chath@dscoop.org.  
Once your application has processed, an invoice will be emailed 
with payment instructions.

Company Information

COMPANY NAME

CONTACT NAME 

TITLE

ADDRESS

CITY STATE       ZIP

PHONE FAX

E-MAIL ADDRESS

WEB ADDRESS

Annual Partnership Cost 
  $2,500 USD* 
Global Partner Program membership fee is per calendar year beginning  
January of 2017.  Partners will receive full credit for the membership  
fee off of their first conference sponsorship within the corresponding year. 
This offer does not apply to the event in Singapore in November 2016.

Conference Package: Dscoop Singapore 2016
 Diamond Partner: $10,000 USD* 

  Gold Partner: $5,000 USD*

Conference Package: Dscoop Phoenix 2017 
 Diamond Partner: $50,000 USD* 

  Platinum Partner: $35,000 USD*

  Gold Partner: $20,000 USD*

  Bronze Partner: $12,000 USD*

Conference Package: Dscoop Lyon 2017 
 Diamond Partner: $30,000 USD*

  Platinum Partner: $20,000 USD*  

  Gold Partner: $12,000 USD*

  Bronze Partner: $8,000 USD*

Conference Package: Dscoop China 2017
Ask for details

Regional Event Package 
 Gold Partner: $3,000 USD* per event 

 Silver Partner: $800 USD* per event

Booth Selection and Product Information
Booth assignments will be made based on priority points within each 
partner level and processed in the order in which they are received. 
Booth assignments are subject to change at any time by Dscoop  
Show Management. 

Companies you do not want near your booth:

Products and/or services to be exhibited:

Payment Information
Total Due $ ________________

Upon receipt of this contract, Dscoop will email 
an invoice to the main company contact.

Acceptance
We agree to abide by all rules and regulations governing the annual 
conference as set by Dscoop Headquarters.

SIGNATURE       DATE

  I confirm that I have read and agree to abide by the rules 
and regulations governing Dscoop.

Email this completed application to chath@dscoop.org, 
or Fax to +1-442-500-3130 

Reservation and Cancellation Policy 
All partnerships and sponsorships are available on a first-come, first-served basis. 
Partnerships and sponsorships are not reserved until Dscoop receives payment. 
Companies may not cancel partnerships or sponsorships after acceptance;  
Dscoop will issue no refunds.

Dscoop Partner Application and Contract
Sign and return the application with credit card or check made payable to Digital Solutions Cooperative, Dscoop Partners. 
All applications must include 50 percent payment to be processed. Balance of payment is due  
60 days before the start of the first conference you are exhibiting at. 

Questions?  Craig Hath, Global Director, Partner Programs ·  PHONE: +1 858-414-9044  ·  www.dscoop.org  ·  partners@dscoop.org

Dscoop Processing – Do Not Write in This Space

DATE RECEIVED BOOTH NUMBER

v09.19.16

ü

*Prices are subject to change.



29. Licensing of Space and Related Tax 

Applicability. 

Dscoop will grant to each partner a license to use the 
exhibit space it is assigned for the duration of the 
specified event.  Where applicable, taxes may be 
associated with the license of the space based on 
national, regional, state, county or city, tax regulations.  
These taxes will be the liability of the licensee and will be 
invoiced to the licensee by Dscoop accordingly.   Note 
that for Dscoop Phoenix, the city of Phoenix, Arizona 
under city code 14-445 does require that a Transaction 
Privilege Tax of 2.4% be collected, this amount will be 
added to the invoice each partner receives for their 
sponsorship. 

1. Agreement
Please complete the agreement, noting your 
company name, address, contact person, telephone 
and fax numbers. Upon receipt of the agreement, 
Dscoop will contact you with an updated floor plan 
for you to select a booth. Booths are available 
on a first-come, first-served basis with priority 
positioning going to Diamond, Platinum, and Gold 
Partners. The product/service to be exhibited 
must be noted in order for your agreement to be 
processed and validated. Dscoop will forward a 
notice confirming the booth numbers assigned 
and any remaining balance due to Dscoop (if 
applicable). 

2. Partner Qualifications
Dscoop’s Solution Showcase is open to those 
vendors with specific relationship to the HP’s Digital 
Solutions Cooperative member base and products/
services felt to be significantly applicable to owners 
and operators of Indigo and Scitex presses. The 
Dscoop Regional Board of Directors has final 
determination of which vendors may participate 
in the Dscoop Partner Program. Companies who 
do not compete with HP Graphic Arts, are of high 
integrity, and have been a previous partner of 
Dscoop are eligible for Diamond status. Any non-
compliant product(s) and the respective partner 
may be subject to immediate removal from the 
Solutions Showcase and/or disqualification from 
participating in future Solutions Showcases. The 
decision for any of the aforementioned actions and 
Solutions Showcase refunds is at the sole discretion 
of the Dscoop  Regional Board of Directors. 
Third-party vendors must be a Partner Program 
participant to attend the Dscoop annual conference.

3. Payment Terms
To confirm partnership and sponsorships, all 
applications must include 50 percent payment  
to be processed. Balance of payment is due 60 
days before the start of the first conference you are 
exhibiting at. If any Partner fails to perform any 
other term or condition of the contract, or fails to 
observe and abide by these Contract Conditions/
Rules & Regulations, Dscoop reserves the right  
to terminate the contract immediately without  
refund of any moneys previously paid. 

4. Cancellation
Companies may not cancel partnerships or 
sponsorships after acceptance. Any refund 
exception will be made at the discretion of the 
Dscoop Board of Directors. If for any reason beyond 
Dscoop’s control, The Dscoop Annual Conference & 
Solutions Showcase must be canceled, shortened, 
delayed or otherwise altered or otherwise changed, 
Partner understands and agrees that all losses and 
damages which it may suffer as a consequence 
thereof are its responsibility and not that of 
Dscoop or its event management company, or their 
respective directors, officers, employees or agents. 
Partner understands that it may lose all monies it 
has paid to Dscoop for space in the exhibition, as 
well as other costs and expenses it has incurred, 
including travel to the show, setup, lodging, freight, 
employee wages, etc. 

Partner, as a condition of being permitted 
by Dscoop to be a Partner in the Dscoop Annual 
Conference & Solutions Showcase, agrees to 
indemnify and hold harmless Dscoop, and their 
respective directors, officers, employees or agents, 
from any and all loss, which Partner may suffer 
as a result of show cancellation, duration, delay or 
other alterations or changes caused in whole or in 
part by any reason outside Dscoop’s control. 

5. Assignment of Space
Dscoop Diamond, Platinum, and Gold Partners will 
have priority in exhibit space selection until  
60 days prior to the event. After 60 days prior to 
the event, space will be assigned on a first-come, 
first-served basis. 

6. Set-up and dismantle
Set-up and dismantle hours specified in the 
prospectus are subject to change, in which case 
all Partners will be notified in writing. If an exhibit 
is not set up 2 hours prior to the opening of the 
event, Dscoop reserves the right to re-assign such 
space to another Partner or to make other use of 
the space as deemed necessary or appropriate at 
the expense of the Partner. Exhibits are to be kept 
intact until the closing of the Solutions Showcase. 
No part of an exhibit shall be removed during the 
Solutions Showcase without special permission 
from Dscoop. Any Exhibitor that begins dismantling 
its display before the close of the show will lose 
priority status in future Dscoop Conferences and 
may altogether lose the privilege of partnership.

7. Subletting of Exhibits and Prohibited Uses
Partners are prohibited from assigning or subletting  
a booth or any part of the space allotted to them.  
Nor shall they exhibit or permit to be exhibited 
in their space any merchandise or advertising 
materials which are not a part of their regular 
products, or which are not compatible with the 
character of Dscoop, without a written request and 
approval from Dscoop. Dscoop reserves the right 
to terminate any portion of the exhibit that is not in 
accordance with these rules without prior approval. 

8. General Contractor
Booth furnishings such as tables, chairs, 
wastebaskets, carpeting, signs, flowers, and 
booth services (labor to setup and dismantle 
spotlights, etc.) may be obtained from the official 
Solutions Showcase service contractor. The service 
contractor will be available for Partner assistance 
during all hours of setup, exhibition, and teardown. 

The contact information for the service 
contractor along with detailed information on 
shipping, labor, special fees, and material handling 
is included in the Partner Services Manual. The 
Partner Services Manual will be emailed when 
the signed Partner Agreement/Contract has been 
received by Dscoop HQ. Without prior agreement 
with the Dscoop Solutions Showcase management, 
the individual Partner is responsible for any costs 
incurred as a result of a failure to meet scheduled 
deadline dates, and will be invoiced accordingly. If 
you have any questions or special requirements, 
consult the Dscoop Web site at www.Dscoop.org. 

9. Alcoholic Beverages
The serving of alcoholic beverages by Partners in 
any part of the exhibit area is strictly prohibited. 

10. Use of Space - General
All marketing activities of each Partner must be 
confined to the Partner’s allotted booth space. 
Demonstrations in booths must be designed to take 
place and keep the audience within the existing 
booth space to allow the free flow of traffic in the 
aisles. Partners expressly agree not to hold any 
activity that, in the sole opinion of Dscoop, creates 
a material adverse effect on attendance during the 
conference. If clarification is needed on a specific 
activity, please submit it to Dscoop for approval. 

11. Special Effects
Audio-visual and other sound and attention-getting 
devices and effects will be permitted only in those 
locations and in such intensity as, in the opinion 
of Dscoop, do not interfere with the activities of 
neighboring Partners. Operational equipment 
demonstrated may not create noise levels 
objectionable to neighboring Partners. 

12. Hotel Suites and Meeting Rooms
Dscoop reserves the right to control all suites and 
meeting rooms in those hotels which are providing 
housing for Dscoop. No entertainment, meetings, 
tours, special events, hospitality suite functions, or 
other private functions will be permitted during the 
Dscoop Conference activities unless approved by 
Dscoop. Companies who are not in accordance with 
the stated rules may lose their privilege of exhibiting  
at this and future conferences. 

13. Exhibit Construction and Layout
Dscoop reserves the right to control the layout 
of the exhibit hall. Detailed regulations governing 
the construction, height, and layout of exhibits 
will be included in your Partner Services Manual. 
These rules and regulations are to be considered 
an addendum to this document, and are subject to 
the full power and enforcement as set forth herein. 
If you require immediate access to these rules 
and regulations, please contact Dscoop HQ for a 
copy. Each Partner will be held accountable for 
abiding by these rules and regulations governing 
stand construction and height limitations. Dscoop 
reserves the right to control the layout of the 
exhibit hall. Partners will be bound by the booth 
construction rules included in the Partner  
Services Manual. 

14. Liability
The “Partner” assumes all responsibility for any 
and all loss, theft, or damage to “Partner’s” display, 
equipment, and other property while on the hotel 
premises, and hereby waives any claim or demand 
it may have against the hotel or its affiliates arising 
from such loss, theft, or damage. In addition, 
the “Partner” agrees to indemnify, defend, and 
hold harmless Dscoop and the hotel against any 
liabilities, obligations, claims, damages, suits, 
costs, and expenses, including, without limitation, 
attorneys’ fees and costs, arising out of or in 
connection with the “Partner’s” occupancy and use 

   of the exhibition premises or any part thereof or any 
negligent act, error, or omission of the “Partner” or 
its employees or agents. 

15. Insurance
Each “Partner” shall carry and maintain all liability 
insurance. Participating “Partners” assume 
the entire responsibility and liability for losses, 
damages, and claims arising out of injury or 
damage to “Partner’s” displays, equipment, and 
other property brought upon the premises of 
the hotel and shall indemnify and hold harmless 
Dscoop, the management firm, agents, servants, 
and employees from any and all damages, claims, 
and/or destruction including theft or mysterious 
disappearance to any and all equipment owned by, 
leased to, or utilized by “Partners.” 

16. Promotions, Contests, Printed Material, 
Etc.
All giveaway items with the exception of pens, 
pencils, luggage tags, pocket calendars, and similar 
items must be submitted for approval to Dscoop 
prior to the conference. Sideshow tactics, or other 
methods, including marketing material, considered 
by Dscoop to be objectionable, are expressly 
prohibited at the Dscoop conference. Prizes, 
awards, drawings, raffles, lotteries, or contests may 
be permitted in accordance with applicable state 
laws. Requests for approval of such activities must 
be submitted in writing to Dscoop three weeks 
prior to the opening of the exhibition. Distribution 
of promotional material to Dscoop conference 
attendees’ hotel sleeping rooms, public areas, or 
in technical sessions is strictly prohibited without 
the prior approval from Dscoop. Use of Dscoop 
hotel and conference-related facility communication 
systems to promote vendors or their products is 
also prohibited. 

17. Use of Dscoop Name
Participation by a Partner in the Dscoop conference 
does not entitle the Partner to use the Dscoop 
name other than with reference to the Partner’s 
participation as a Partner in the Dscoop conference 
without permission from Dscoop. Participation in 
Dscoop does not imply endorsement or approval by 
Dscoop of any product, service, or participant, and 
none shall be claimed by any participant. 

18. Security
Although Dscoop will provide security service for 
the Solutions Showcase during the length of the 
conference, neither Dscoop nor the management 
firm will accept the responsibility for “Partner’s” 
valuables, tools, or personal items. It is suggested 
that small carry-type items of value be secured 
each evening. 

19. Cleaning
Dscoop will arrange daily cleaning of the aisle 
carpets and common areas. “Partners” are 
responsible for maintaining the cleanliness of their 
respective exhibit space. 

20. Press
Dscoop reserves the right to control all media 
access and press activity during the Dscoop 
conference. 

21. Music Licensing
Vendors are responsible for individual ASCAP/
BMI music licensing fees or similar statues as may 
apply outside the United States if applicable to the 
function. Music played and/or performed, whether 
recorded or live, will not be covered under Dscoop’s 
ASCAP/BMI music licensing agreement. 

22. Name Badges
In an attempt to better secure your Solutions 
Showcase investments, all representatives from 
an exhibiting company must wear a Partner’s 
name badge to gain entrance to, and while on 
the Solutions Showcase floor. Name badges 
must be authorized in writing by the designated 
company contact person. All badges included in 
any sponsorship package or booth purchase may 
only be used by an employee of the sponsor or 
exhibiting company. 

23. On-site Name Badges
If additional badges are required on site, an 
on-site registration form must be completed at 
the registration desk by the exhibiting company’s 
contact noted on the agreement. There will be  
a charge for each additional Partner full  
conference badge.

24. Canons of Conduct
All representatives of exhibiting companies or 
representatives of firms contracted by exhibiting 
companies must abide by the Dscoop Canons of 
Conduct contained herein. 

25. Membership
All Partners must be Dscoop members in good 
standing (paid annual dues). 

26. Americans With Disabilities Act/Similar
Non-U.S. Statutes 
Partners shall be responsible for making their 
exhibits accessible to persons with disabilities, as 
required by the Americans with Disabilities Act or 
similar statutes as may apply outside of the United 
States and shall hold Dscoop harmless from any 
consequences of failing to do so. 

27. Enforcement
The Partner acknowledges that its failure to comply 
with the Rules & Regulations set forth herein will 
cause harm to Dscoop. The Partner agrees that, 
if Dscoop determines that a material violation has 
occurred, the Partner will lose the privilege of 
exhibiting at this and future Dscoop conferences.  
In addition, Dscoop reserves the right to 
immediately remove all exhibit materials if a 
violation occurs during the conference without 
issuing a refund. 

28. General
All matters and questions not covered by the 
regulations are subject to the decision of Dscoop. 
These regulations may be amended at any time by 
Dscoop and all amendments that may be so made 
shall be equally binding on all parties affected by 
them, as are the original regulations. In the event of 
any amendment or additions to these regulations, 
written notice will be given by Dscoop to such 
Partners as may be affected by them. 

Canons of Conduct
In order that Dscoop may better achieve its 
purposes, the following Canons of Conduct are 
adopted and shall govern the conduct of all Dscoop 
members, member representatives, and attendees. 
All such members, member representatives, and 
attendees in connection with all Dscoop matters 
and activities: 
A.  Must conduct themselves and their activities in 

a professional manner marked by integrity and 
spirit of fair play.

B.  Must refrain from engaging in any activity 
which would violate proprietary rights of 
their employers, Dscoop, or any other 
Dscoop member organization (including their 
representatives).

C.  Must abide by the bylaws and policies of 
Dscoop.

D.  Must properly register and display appropriate 
credentials at Dscoop activities.

E.  Must not engage in sales activities, including 
direct or indirect solicitation, or conduct any 
other activity contrary to purpose or policies of 
Dscoop at a Dscoop-sponsored activity without 
the express consent of the Dscoop Board of 
Directors.

F.  Must not distribute any materials or post displays 
of any kind at Dscoop activities without prior 
approval of an officer of Dscoop.

G.  Must not engage in any form of personnel 
recruitment or use of Dscoop facilities or 
resources to do so.

H.  Must not use the Dscoop name, other than in the 
conduct of Dscoop business, as determined by 
the Dscoop Board of Directors.

I.  Must not use the Dscoop membership list or any 
part thereof, except in the conduct of Dscoop 
business, as determined by the Dscoop Board  
of Directors.

J.  Must restrict the use of Dscoop documents and 
other data for the purpose defined by the Dscoop 
Board of Directors or

Dscoop Partner Rules and Regulations

v11.4.16
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“The trials we got as a result of the Dscoop 
Open Conference were the highest quality 
we have ever experienced.”

- Jeremy Fentiman, MD McKinleys Group

AB Graphic International
Accraply
Accudata Integrated Marketing
Accura MIS
ACTEGA Coatings & Sealants 
Adigital Book – Areal Media, Ltd.
Adolf Mohr
Advertising Specialty Institute
Aleyant Systems
Antalis
Antalis Asia Pacific
Appvion
Arconvert
Argos Solutions
arifiQ Development
ArtLab Studios
Ashland Inc
Asia Pulp and Paper Co. Ltd.
Avanti Systems
Avery Dennison
AVT
B&R Moll Inc. 
BAUM/MOHR
BN Technologies Corporation
Brotech
C.P. Bourg Inc.
C&J Inc
Cartes 
Caslon
Catalina Graphic Films
CCN Software Group, LLC
CEI
CERM NV
CGS Japan
Charter NEX Films, Inc.
Chili Publish
Coatings and Adhesives Corporation
Colter & Peterson
Comexi
Convertible Solutions
Converting Equipment International
CP Bourg
Cygnus Business Media
Delta Modtech
DirectSmile
Domtar
Du Pont China Ltd
Duplo
Duplo USA Corporation
Dupont
Ecological Fibers
EF Cooling

EFI
EMT International
Enfocus
Esko
Fedrigoni
Fedrigoni Asia Ltd.
Felix Schoeller Group
Finch Paper
FLEXcon
Fluid Media Technologies, Inc.
Folex
Fotoba International SRL
Gelato Group
GF Smith
Global Netprint
GM Grafisk Maskin Fabrik
GMG Americas
GMG GmbH & Co. KG
GMP
GP2 Technologies, Inc.
GPA, Specialty Substrate Solutions
Graphic Whizard
GTI Graphic Technology, Inc.
Hadera Paper- Printing & Writing 
Paper Ltd.
Haiyaa Technologies Inc
Harris & Bruno International 
Hazen Paper
Highcon Systems Ltd
Holmberg Company
Horizon International
HubCast Inc
HumanEyes Technologies
Hunkeler
Hunkeler Far East Ltd
Hybrid Software
IEN Industrie
Iggesund
Iggesund Paperboard Asia
Imaging Solutions
Imprint Business Solutions
Infigo Software
International Paper
Japan Pulp & Paper
Jindal Films
JUST Normlicht, Inc.
KAMA GmbH
Karlville Development LLC
Katz GmbH & Co. KG
KISUN Co., Ltd.
Klockner Pentaplast (Thailand) Ltd.
Kompac Technologies

Label Traxx
Lasermax Roll Systems
LasX Industries, Inc.
LAUDA-Brinkmann
Legion Paper
Leonhard Kurz
LexJet
Lindenmeyr Munroe
LumaPix Inc
Lumenco
Magnum Magnetics
Masterpiece Graphix
MBO
McKinley Group
MeadWestvaco
Meccanotecnica
Mediaclip Inc.
Mega Source Technology Co., Ltd
Memador
Michelman
Midland Paper, Packaging & 
Supplies
Mindfire
Mitsubishi Paper Mills Ltd
Mohawk
Mondi
motioncutter by themediahouse 
GmbH
Muller Martini
NAPCO
Neenah Paper
Nekoosa Coated Products
Nobelus
Nortec Humidity
Noy Systems
Onprint
Onyx Graphics, Inc.
Pageflex
Paper Bind International PTE LTD
PCT Engineered Systems
Petratto
Photo Finale Inc.
Pixfizz
Platinum Paper
Polyplex
Praticompany
Precision Oneflow
PressWise by SmartSoft
Prisco Digital
Pullcast
Renz
Ritrama, Inc.

Rollem
Rotometrics
Samwha Paper
Sappi Fine Paper
Schobertechnologies GmbH
Schoeller Technocell GmbH & Co. 
KG
Scodix
Segmarketing
SEI Laser
Shenzhen Brotech Graphics Co. LTD
Shiozawa
Smith & McLaurin
Spartanics
SpencerMetrics
SpencerMetrics LLC/ Spencer & 
Associates Publishing, Ltd.
Spicers Paper
Spiel Associates, Inc
Spiral
Squid Inks
Standard Finishing Systems
Sun Chemical
Taopix
TEC Lighting
Tecnau
Tecra Systems, Inc.
Tekra
Tharstern
THERM-O-TYPE Corporation
Theurer
Think Ambient
Tilia Labs Inc.
Tresu Group
Trotec
TROY Group
Twist Print Corporation
Ultimate Technographics
Universal Engraving
Verso Corporation
Vpress
Wausau Coated Products
West Linn Paper Company
WestRock
XMPie
Yupo
Yupo Corporation
Yupo Corporation America
Zund
Zund Asia Ltd

Participating Partners from 2016 Executive Sponsor
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Dscoop Stats
Dscoop is considered to be the HP graphics 
solutions community event. There is nothing 
that encapsulates the spirit and value of 
Dscoop more than the Dscoop Conference. 

A chance to announce and demonstrate new 
products and services, network with hundreds 
of prospective customers and reconnect with 
previous Dscoop friends. Don’t miss the most 
valuable conference of the year.

86.9%
of DscoopX attendees spent more than 3 
hours in the Solutions Showcase95% 

of 2016 attendees plan to 
attend 2017 conferences if 
their schedule permits

86%
of Partners in 2015 
perceived the exhibition to 
be a way to generate new 
sales as well as a great 
opportunity to connect with 
other industry suppliers

35%
of attendees at Dscoop 2015 
conferences was there for 
the �rst time

87%
of past conference 
attendees are extremely 
or very likely to refer 
colleagues to attend 
future Dscoop events 

51%
had sole or shared 
purchasing authority

39%
could specify/recommend 
purchasing decisions 

67.5%
planned to purchase 
new equipment, 
services, technology 
or products in 2015

Who are conference 
attendees?

Final decision makers 
Signi�cant in�uencers
Make initial recommendation
Research new products

33%
11%

49%

7%

Dscoop Conference 
by the Numbers

FOR MORE INFORMATION:

Craig Hath
Global Director, Partner Programs

chath@dscoop.org
Office: +1 442-500-8632
Mobile: +1 858-414-9044

“We took a large amount of leads 
across EMEA and took orders 
giving an ROI of 1:7.”

- Peter Jolly, MD Duplo UK

www.dscoop.org/partners
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